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Part 1
[bookmark: _GoBack]Source 1 
Feedough 
URL: https://www.feedough.com/coca-cola-marketing-study/. 
The source is a type of case study. It is in the consideration level in Jone’s Diagram 
The main purpose of the source is to address the marketing strategy employed by Coca-Cola. The source addresses the importance of a marketing strategy to the company before and after its success. According to the case study, Coca-Cola in the first year of operations only sold up to 25 bottles due to lack of advertisement. The introduction of a marketing strategy has now made Coca-Cola a worldwide product and one of the most recognized brands in the world. it has managed to capitalize on its market with a consistent increase in its annual dividends for over 53 years. The source is a great reference in addressing the development of the brand with and without marketing. 
Source 2 
Pinterest 
URL: https://www.pinterest.com/pin/116812184075204235/. 
This is an example of an infographic posted on the Pinterest website. Its main purpose is awareness based on Kristin Jones’s diagram. 
Analysis 
The infographic was used to provide both data and information using a graphic visual representation. It summarizes the history of The Coca-Cola Company over the years starting from 1892 to the present. It shows how greatly the company has expanded its operations with diversification in the number of beverages produced as well as operation trucks. The infographic was posted on Pinterest which provides a type of social media service which allows users to post a variety of high-quality images. The main purpose of the source was promoted by the use of the website which promotes the discovery of information through images. The source is also designed to be eye-catching with different sets of information about the company represented along with the images. 
